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O P P O R T U N I T Y  R E C O G N I T I O N  
Module iii



Case 1: Dr. Armida Fernandez, Trustee, SNEHA (Society for Nutrition, Education

and Health Action)

Case 2: Shaheen Mistri, Chairperson, Akanksha Foundation

Case 3: Rajendra Joshi, Trustee, SAATH

Case 4: Dr. Devi Shetty, Chairman, Narayana Hrudayalaya Private Ltd. Company

Case 5: Geeta Ramanujam, Executive Director, Kathalaya

Case 6: Irfan Alam, Chairman, Sammaan Foundation

Case 7: Dr. Ashwin Naik, CEO, Vaatsalya Healthcare Solutions Private Limited

Case 8: Dr. Brij Kothari, CEO, BookBox Pvt. Ltd.

Case 9: Kaushlendra Kumar, Managing Director,(MD), KNIDS GREEN Pvt. Ltd.
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(Society for Nutrition, Education and Health Action)
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Akanksha Foundation
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Trustee, SAATH
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Narayana Hrudayalaya Private Ltd. Company
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Kathalaya
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Sammaan Foundation
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Vaatsalya Healthcare Solutions Private Limited
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BookBox Pvt. Ltd.
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KNIDS GREEN Pvt. Ltd.
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Education

WORK EXPERIENCE

Back ground

opportunity



st

mission

location

recognition
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5 part process
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Recognition &  Planning Process1

Opportunities 2

The Nature of Opportunities3

Social  Problems into Opportunities4

Idea development of  social problem5

conceptualization of social problem6
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 To be discovered

 Experimentation and learning

 Contribution of personality traits
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D e m o g r a p h i c  

F i n a n c i a l  

N u t r i t i o n a l  

R e s o u r c e  

E n v i r o n m e n t a l  

H e a l t h  

G e n d e r  

E d u c a t i o n a l  
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not being a preplanned 

not being well-thought-out decision

Growing an idea

Advancing an idea

Entrepreneurial opportunities do not simply ‘jump out’ !!!!

Work experiences

Personal experience 

educational qualifications

family and social background
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Social entrepreneurs recognise

social problems as

‘opportunities’, which lead to

social value creation by solving

social problems.
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SVC: Social Value Creation
EVC: Economic Value Creation
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Problem to +ve

Desired outcome 

Resource 

What next ? 

Action plan 
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Capabilities’ understood as social value,

knowledge acquired through formal

education, work experience and past

experiences facilitate opportunity

recognition/identification for social value

creation.



ANY QUESTIONS?


